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The consolidation of Dermatology has created opportunities 

for start-ups with undervalued/non-promoted assets.

12/11 Medicis 
acquires 

Graceway 
($455m)

8/12 Valeant 
acquires 
Medicis 
($2.6b)

7/14 Valeant 
acquires 

Onset Derm

($475m)

11/14 Actavis 
acquires 
Allergan 
($66b)

11/15

Leo Pharma 
acquires 

Astellas’ derm

($715m)

9/16

Allergan 
acquires Vitae 

($639m)
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5/16

Mylan 
acquires 

Renaissance 
Derm 

($1b)

*

There are opportunities to secure undervalued dermatology assets currently 
owned by larger pharma companies. 

7/18

Leo Pharma 
acquires 

Dermatology 
Products from 

Bayer

9/18

Almirall 
acquires 
Allergan 

Dermatology 
Products 
($550m)

9/18

Aurobindo 
acquires 

Pharmaderm 
Dermatology 

products ($1B)
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Journey Medical was formed to fill this market 

void and capture these opportunities

 Journey Medical Corporation (JMC) was formed in October 2014                                         
as a subsidiary of Fortress Biotech (NASDAQ: FBIO)

 Our focus is on identifying and strategically commercializing innovative, 
differentiated products through our efficient, potent sales and marketing model

 The JMC team comprises industry experts with decades of experience commercializing 
some of the most successful prescription dermatology brands

 Journey’s sales relationships have enabled it to build a best-in-dermatology sales 
force capable of launching and growing brands in multiple dermatology specialties

 Our market knowledge and experience help Journey identify undervalued assets 
and future opportunities

 Our team has played a key role in marketing and sales with some of the largest brands 
in prescription and aesthetic dermatology

 Across our collective careers in dermatology, our team has introduced new brands, 
built franchises, and extended growth for individual mature brands with over 1 
million prescriptions per year
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Journey’s Management has extensive experience 

and relationships in the dermatology industry

Claude Maraoui
President & CEO

•Claude has more than 30 years 
of experience in commercializing 
dermatology products. He was 
previously Vice President of 
Dermatology Sales at Medicis with a 
proven track record of success in 
leadership positions within the Sales & 
Marketing functions of both the 
prescription therapy and aesthetic 
businesses.

Ernest Galvan
Executive Director of Marketing 

•Ernest has more than 25 years of 
experience in the dermatology 
pharmaceutical industry.  With over 22 
years in brand management and 
development, he has translated 
concepts into powerful marketing / 
brand solutions for a variety of 
dermatologic lines.  Prior to Journey 
Medical, his experience includes Bristol 
Myers Squibb, Medicis, Ranbaxy, and 
Sun Dermatology.
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Robert Nevin
Executive VP Sales & Marketing 

•Robert has more than 20 years of 
experience in pharmaceutical, lab and 
medical management. He has 
responsibility for sales, trade and 
managed care functions. Robert 
comes to Journey from The 
Dermatology Alliance where he served 
as Managing Partner for one of the 
nation's largest independent physician 
associations in the specialty of 
dermatology.

Andrew Zwible
Director of Operations

•Andrew has 10 years of experience in 
Dermatology pharmaceuticals, 
working for Medicis and Valeant as 
a forecasting and analytics expert.  
He assisted with the buy-side 
$455MM acquisition of Graceway 
Pharmaceuticals and the sell-side 
$2.6B acquisition of Medicis.
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Our past Branded experience helps Journey 

make the most of its opportunities
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 Our team has played a key role in marketing and sales with some of the largest brands in 

prescription and aesthetic dermatology

 Across careers that collectively span several decades, have successfully marketed 

some of the largest brands in dermatology

 Launched new brands in the marketplace, built from the ground up

 Managed product lifecycles to extend revenue stream

 Created innovative first in class growth strategies

 Proven track record of sales success (MRX, prior company of much of management 

team, sold for $2.6B)

 We know dermatology and how to influence it!



© 2019  Journey Medical Corporation, All rights reserved.

Journey has quickly grown into a profitable company 

through an aggressive Product Launch Timeline
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Targadox TRx performance

2017 TRx Actual

• 62,602

2018 TRx Actual

• 128,594

• 105% growth

2019 TRx Actual

• 85,491 January – June 2019 

• 36% growth vs. previous 

January - June 2018

7

0

2000

4000

6000

8000

10000

12000

14000

16000

O
c

t-
1

6

N
o

v
-1

6

D
e

c
-1

6

J
a

n
-1

7

F
e

b
-1

7

M
a

r-
1
7

A
p

r-
1

7

M
a

y
-1

7

J
u

n
-1

7

J
u

l-
1
7

A
u

g
-1

7

S
e

p
-1

7

O
c

t-
1

7

N
o

v
-1

7

D
e

c
-1

7

J
a

n
-1

8

F
e

b
-1

8

M
a

r-
1
8

A
p

r-
1

8

M
a

y
-1

8

J
u

n
-1

8

J
u

l-
1
8

A
u

g
-1

8

S
e

p
-1

8

O
c

t-
1

8

N
o

v
-1

8

D
e

c
-1

8

J
a

n
-1

9

F
e

b
-1

9

M
a

r-
1
9

A
p

r-
1

9

M
a

y
-1

9

J
u

n
-1

9

Targadox Franchise TRxs

Source:  Symphony, PHAST Prescription data 10/16 – 6/19
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Exelderm TRx performance

Q4 - 2018 TRx

• 1,920

• 640 per month

2019 TRx Actual

• 10,766 January – June 2019 

• 670% growth vs. previous 

January - June 2018

8

 -

 500

 1,000

 1,500

 2,000

 2,500

 3,000

J
a

n
-1

7

F
e

b
-1

7

M
a

r-
1
7

A
p

r-
1

7

M
a

y
-1

7

J
u

n
-1

7

J
u

l-
1
7

A
u

g
-1

7

S
e

p
-1

7

O
c

t-
1

7

N
o

v
-1

7

D
e

c
-1

7

J
a

n
-1

8

F
e

b
-1

8

M
a

r-
1
8

A
p

r-
1

8

M
a

y
-1

8

J
u

n
-1

8

J
u

l-
1
8

A
u

g
-1

8

S
e

p
-1

8

O
c

t-
1

8

N
o

v
-1

8

D
e

c
-1

8

J
a

n
-1

9

F
e

b
-1

9

M
a

r-
1
9

A
p

r-
1

9

M
a

y
-1

9

J
u

n
-1

9

Exelderm Franchise TRxs

Source:  Symphony, PHAST Prescription data 10/16 – 6/19

Journey begins promotion Oct. 18
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Journey is developing an asset pipeline to 

expand upon its commercial success
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Experienced 
Sales Force

Intense 
Targeting 
Algorithm

Specialty 
Distribution 

Network

Scalable Sales 
and Promotion 

Platform

Scientific and 
Manufacturing 

Expertise 

Synergies with 
Fortress Biotech

1. Utilize Fortress Biotech’s expertise in identifying, acquiring, and 

developing novel drugs to build a pipeline of Dermatology assets

 Dr. Lindsay Rosenwald has been a prolific and successful investor in 

the life sciences industry for over 20 years

2. Commercialize these assets using Journey’s successful business model


